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English Language Classrooms: Major Approaches to Effective
Communication in Writing
Shahnaz Mahmud’

Ahstraci

Crood and effective writing (8 the maln comcern for feachers in classons in Bongladesh where
English is janght a5 a foreign language av well as a second langrage. Bul as manky feachors in
EFL context attes), forefen finguage weiting g ehallenging task which majorine of legrers are
ot comforiabde ahowr, Vs paper gims o talk abowt the current approacfes in feaching weilting in
English classroams. Firsily, it provides an overview of the theee approaches o weiting snamely,
pediect, process and genre appioaches, Secondly, it divcwsses the proposition for an integrated
appracch with reference to variows research condiected on these approoches, Finally, some
recammrendations for impraving feaciing and welting i English classmoms are pu foreard.

Key Waords: Approageh, geive, prodict, process, wilting istction.

1. Introduction

Wriling &5 the primary Basis upon which one's commumnicative and thinking skills are judged. The
ghility 1o communicative cffectively in writing is vital o success in social, academic and
professional life. However, it 5 a difficelt productive skill both to the native (L1} and
second forcign language (1.2} writers, Writers have to put their thoughls into meaninglul form
adbering W the linguistic resources of the arget language and communicative purpose of writing.
It is more challenging for English as forcign langunge (EFL) leamners who get meager or no
opportunity o practice writing outside clessroom in their regional context. At the same time, EFL
teachers experience many huedles which manifest themselves in the frustration of the students
when instructed for & writing task. Moreover, many EFL teachers admn that their knowledge of
wriling practice is limited and his creates a gap berween their ideal and their actual weaching
sineation {Penmington, 997 cited in Xin, 20071 1 is necessary to give teachers opporiunilies 1o
reflect on their leaching practice and thus they learn about new classroom approaches or
innovations in eaching writing throngh meaningful cducational experiences or teaching models.
The present study aims to review the corrent rends in wreiting pedagogy and recommend pracrices
which teachars could employ in order 1o help students develop their writing skill.

2. L2 Writing Pedapoyy

Current studies in L2 wriling pedugegy propose theee approaches namely, product, process and
agnee approach, In the ESLS EFL classrooms, teachers have largely depended on product and
process approach to teaching writing for three decedes belore focus has been shifted o genre
approach. All these approaches depend on the type of students' competence, the text type being
studied, the curriculum, and ahove all, untgue Weaching and learning epproaches and ideologies.
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Ench of these factors plays enticsl roles in effective L2 writing instruction.
The prevduct appreach

According 1o Gabrielos (20H2), the product approach o eaching writing is "a wraditional
appronch in which students are encovraged to mimic a maode] text, wsually presented and analyeed
ab an early stage" (p3).Wrbing development revolves round the imiation  of the content,
arganization, grammar and vocabulary of the model texe provided by teacher.Maodel texes provide
students with input on hnguistic features such s appropnate use ol vocubulary, syntux, grammar,
cohesive devices and proper organization, The product approach emphasizes an structuring the
clussic three-to-five pargraph essay following a model illustrating the correct wsage of the
hetorical pattern (Young, 1978}, The approach is characterized as follows:

(11 Writing is seen as a lincar process, emphasizing only on the finel product which is cvaleated on
form and grammatical accuracy,

(i) Betng teacher-centered. teacher is considercd an cxpen, the sole authorioy in the classroom,
{111] Using controlled and suided writing o= dominant teaching technigues,

(v} Suecess ismensured by grmmatical acouracy and language funciions, nol crealivity,

[v] Writing for one audience only: the teacher.

Steele (20041 illustrates four stages of writing modeled on product approach:

stage 12 [noche first phase. students are provided with standard models of e for analyziog the
features of lengoage and organizanion. This mvolves familierization with the grammar, vocabulary
amdl structure of the model texts which guide students to understand what they have 1o produce and
how o produce,

Stage 22 This stage involves controlled writing by mamipulution of the fixed patterns students have
lgarnt rom the model texts in the first stepe. For example, they leam and peactice the different
conventions of writing formal letter, cssay and parsgraph while getting grammar points cormectiy,
Stage 3: This stage involves, studenis’ learning of e organizatoon ol weas. The model texs zoude
them forming the structure of their composition. Teacher discusses the structure of wniting
COMpPosition.

Stage 4 This stage 15 concemed with the final product of writing, Stodents choose from a set of
similar writing lasks and following the model complete their tasks.

The four stages indicate the linear method of writing, beginning with reviewing the model text
analyzing its features, internalizing grammar and orgenization and fnally writing. Thus, the final
produect is expected o manifest studenis” knowledge about the siructiwre of anguaze. According Lo
Radge & White {20003, the final product when evaluated on the preconceived and fixed notions of
aond witing fails o recognize the learners skill and knowledge that they bring [rom outside the
classreoms as social mdwiduals, The primary goal of product writing 15 an error [ree coherent
text. Students leern the features of the model text and apply the same form in new settings
regardless of content, S, it is simply a mechanical work which i nor concerned about the
thoughts of the wrter and eventually impedes writing skill

developinent and effecis students’ motivatios and self-czteem. This, ihe interaction witl the reader
becomes shallow, incomplete and non-communicative (Escholz, 19803, Teachers” feedback on
students writing usually tends (o focus on surlace-level linguistic errors. Revision mvolves editing
grammatical errors and mechanical problems, The weacher in the rale of the editor 15 primarily
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concernced with formal finguistic features (Hylund, 2003 Editing tokes place only after 1eacher
feedback, which smdents feel reluctant o tollow owing o time constraints and absence of
emphisis on practice.

Mevertheless, the prodoct approach can be adveniageous in sume casces, such as improving
learncrs” grammatical accuracy. especially wih lower-level students, increasing the self-
conllence of novice writers: and enhancing leamer's stock of vocabolary (MeDonough & Shaw,
20031, Anather advantage could be when the model is imitated for specific purposes, for example,
lzarming the fommat of lommal letters, essay, parngraph and report writing for seademic goals. In
the academic and business settings, imitation of & model is considerad positive, because i1 saves
time which would otherwise be difficult for organtzation, vooahvelary, and sentenee constraction
by the less proficient writer. [n other words, product approach s bewer for scaflTolding the wriling
of incxpericneed writers,

The provess approach

Originated in LI instructicon in native English settings, the process approach is a major shift [com
the emphasis on finished product 1o wnting as o cogmitive process which consists of eyelical and
recursive of even disorderly (Zeng. 2005) writing strategies such a2 planning, draflting,
understanding rhetonical problems, organizing, revising and cditing (Femies & Hedgeock, 20053,
Accordingly, in this approach writers engaged themselves in ther writing lask through a cyclical
approach which invelves going through stages of drafiing, revising and receiving feedback on
their drafis from peers and'or from teachers, followed by revision of their evolving texts. The
main abjective is that students develop their writing skills through a nember of activities and
slages, Researchers including Flower wnd Hayes (1980, 1981) and Crrabe and Kaplan { 1996) offer
a number of dominan (raits of process-onented approach w writing. Summarized by Mahroogu
and Denman (2013}, these inchide:

it} Being concerned with the hows" of writing.

(ith Teaching students sieategies of invention and diseovery,

ittrh. Teaching students how 1o connect ideas,

fiv) Acknowledging the individoelity of students in lerms ol their needs, sbilities, cognitive
sivics, rates ol teaching and leaming siyles.

The strutegies of wnting in & typical process-oricnted lesson consist of the following stages:

Stage | Stwdents generate wdeas by brumslorming and discussion

Srage 2 Students jot down their ideas, and judge quality and usefulness of those, make plans, look
for resources, consults peers! teachers. They may organize ideas into & mind map. spiderogriam, or
lingar form

Stage 3 Swdents wnite the first draft, This is done individually or sometimes in pairs or aroups.
Stuge 4 Students exchunge therr writing with o classmate m order o review each other's
work. Teachers also provide feedback.

Stape 60 Smdents make improvement to their drafts Tollowing feedback from peers or teachers.
They make several drafis, revise wnd edil.

Stage 71 A final draft is written and submined.

In this eppronch, the writing stage begins with brain storming and discussion 1o penerate ideas,
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Getting started can be difficult, teachers design activities so as 10 stimulate genemting idens,
Teachers remain in the background, scaffolding the whole process, providing language support
when necessary and taking care not o inhihit studenis in the production of ideas. Students focus
oh the purpose and audience of their writing which would help them form the basis of their
cemposition. Organizetion of wdeas helps stwdents with the structure of their texis, They decide
where to begin, Wniting of several dralls inculeates in the students' mind the awareness Lhat they
are putling Lheir thoughts and idess in writing for a pacticular audience, This helps develop an
understanding of the significasce ol elfective writing. Making several dralis is transition from
wriler-bused thought into reader-based text (Johnson & Johnson, 1998, Good writers evaluate
their own language and writing by checking own texe, locking for errors in Erimmar, structire,
vrganization and content, Teachers also evaluate and provide feedhack on the content of studenl's
writing mote than on form end accurzey, Positive feedback helps develop confidence and create
good feeling for the next writing class. The overall purpose is w ereate meaninglul, purposefil
writing tasks thal develop the writer's skills over several drafls (Maniruzeaman & Mahmud,
2008). Throwgh advocacy of more activities other than sole writing in the classroom, [ITOCCES
writing las transformed traditional English classcooms into a "collaborative workshop
enviconment within which students, with ample time and minimal interference, can work through
their composing processes™ (Silva, 1990, p 1350

However, the process approach has its own limitations, According 1o Badger and White (2000,
process approach considers all writing as being produced by the same se1 of procedure and ignores
the fact that certzin kind of texts zre created for specific communication purposes, [t pays linle
impartance to the contextual. linguistic end orgenizational faciors that also defing, shape and
Judge a piece of wrting. [n ESL/EFL context. writing teachers need o be carefitl when adapting
the process approach and leamers need more explicit and swict direction from their teachers,
Hyland {2009} points out that seme students do not trust peers’ feedback, and a1 the same time,
they are reluctant o criticize others’ writing. Moreover, as students have limited language
knowledge, the writing teacher has o take roles of both lznguage teacher and writing eacher,
Hyland {2009} describes that teaching good writers” stiategies cannot fully equip students 1o be
gomd writers, Furthermore, as it requires time to zaccomplish writing in the classcoom, net all
clusszroom Lme can be spent on writing: rewriting the same sk o7 composition may make them
frustrating and irritating and hence they may react negatively, But as long as the activities are
varied and the ohjectives clear, they will usuelly secept doing so.

In addition, oversmphusis of the cognitive relationship between the woter and the writers” internal
world (Swales, 1990} undermines the social purpese of language, Thus, it could be summed up tha
sitilar L the product appreach, the process spprowch does not focus on the social nature of
academic writing. Besides owing to its lengthy process, it is difficult w fully adopt in a large EFL
classronm,

The penre approgeh

I comtragt e the traditional product approach to writing which emphasizes on the final product,
and the process approach which gives imponznce to psychological factors involved in writing, the
genre approach emerged a5 an illustration of the changing views of leaming to write which shilted
towards how language is steoctured o achieve social purposes in particular contexts {Hyland,
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2007 Swales (1990 identifies zenre us a cluss of communicative cvents the members of which
share some set of communicative purposes. (p.38) This approach emphasizes on the context in
which writing is done and the purpose of writing, [t advocates the context whieh determines what
should be written and how ideas can be presented. Genre refers o the differens types of writing
such as narmative, report, formalinformal letters, academic writing, and business purpuse. Each
tvpe of writing is different Trom the other in terms of language and organization, Maost genre use
conventions that involve communicative purpose, e, a personal leller sterls with a cordial
question in & fmendly mood, o formal letter beging with salutation as Dear SinMadam or an
argumentative essay emphasizes its thesis as it aims al making an argumenl.

Badger and White (20000 consider genre approach as an extension of the product approech.
Similar 1w product writing, genre sppronch wsually vses 8 model and makes the stedents analyvze
features hefore producing something similaz. A typical gense approach might involve:

stage | Reading und analyzing a model for understanding the genre, text strvetuie aind Tanguage,
stage 20 Controlled writing, swch as wrting individoal sentences using o substitution tahle,

Stage 32 Free or goided writing (such as notes given to constiet one or two of the peragraphs in a
lettes- the rest being already given).

Stage 4 Free wnting of a parallel text or independent construction of text by the leamer,
Although, apparently similar to product approach to teaching writing, the genre approach 13
concerned with the social context and the social purpose of writing. As regards writing
development, hoth zpproaches view wniting development as the analvsis, manipulalion and
imitation of inpul of model texts provided (o the leamers {Badger & White, 2000, p. 135,

3 Towards an inteprated approach

All the three approaches discussed above have encountered objections and remarks regarding their
effectiveness. Both the process and the product approach fail to recognize that writing is primarily
& communicative activity and as a resull ignores the relation of writing within the social context
for which 1t is being written, This, in tiern, reveals the positive aspect of the genre approach, which
admittedly takes into account the significence of the social context and the knewledee of genre. It
mvolves an understnding bath of the expectations of the discourse community i addresses and
the relevant conventions in terms of strecture, language and rhetoric (Dudley-Evans & 51 Jobhn,
P90, p 0 10-115) However, the fact that this approach Tails o recognize the cognitive nature of
the writing process and the skills invalved in this process, proves 1o be its major weakness, since it
sees The role of writers as laraely passive’| Badper & White, 2000,

Many researchers propose an infegrated approach 1o writing teaching, some propose a blend of the
product and process approech (Maniruzzaman & Mabhmouod, 2008; Hasan & Akhand. 20100;
Atkinson, 2004; Connor, 2002; Grabe and Kaplan, 1996}, while some others supporied combining
genre and process appronches (Badger and White, 2000; Kim &Kim, 2005, Teffermnman, 2006),
Manimzzaman & Mahmud (2008} suggest lor an amulgamation of the product and process
approach which will help learners develop their creativity as well as linguistic knowledpe and
crgantzational skill. Hasan & Akhand (20040} demonstrate that the combingtion of product and
process outperformed the use of o single approach. Both Atkinson {2004} and Connor (2002)
advocates for a deviation Trom the traditionul wext-hased smdy of L2 writing and support process-
oriented appronch where context and culiwre are given importance. Badger and White's (200101
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experiment with the amalgamation of the process-penre approach revesled that dusl approach
works well if the writing evele begins with description of the key linguistic features, the social
codtex and analysis of the genre in the medels of wiiting provided to the studenis, Student writing
15 then subjected 1o the sequence ol drafts in the process approach (p. 1370, Kim and Kim (2005
supgested that a blend of the genre and process approsch would give leamers opportunily 1o
develop selfsconfidence and creativity as well as acquire the features of the intended genre.

Hyland (2011, as cited in Alzaanin2014) recommends that teachers should attend w0 different
wspects of the five types of knowledge integral to the learning of writing which are:

(11 content knowledae of the ideas and concepts the topic will address

{11) lingoistic knowledge of 1he svalax, lexis, and appropnizte formal text component

4111} process knowledge of how te prepare and carry out @ writing Lask

{iv] general knowledge of communicative purpese of the genre and ils features

iv) content knowledse of readers” expectations and culteral conventions

Thus recent Merulure suggests knowledge of such aspects in writing aleng with a combination of
different approaches within EFL instrection ensures a wider development of writing skills in the
learners. Therefore, it may be advisable for wriling leachers to consider an eclectic approach 1o
writing instruction which considers their teaching contexts, their students' needs, and their
nstructional purpeses (Badger & White, 2000).

4. Recomumnendations

The abeve discussion attempted W provide an understanding of the advantages and disadvaniages

ol current appronches te teaching EFL writing. The Tollowing include some recommendations pul

forward for teachers o help develop students” writing skill.

& |t is essential that teachers are aware of the current trends in EFL writing instruction.

® An integrated approach which identifies the Dnpuistic featurcs, rhetorical technigues,
comimuhicative purpoese and soeal conventions of writing could be adopted by teachers,

® Stodents should be provided ample opportunities for the practice of producing desceiptive,
narrative, argumentative, explormory and persuasive exis.

® Teachers could recommend a variety of reading materials o students o enrich their
understanding of the conventions of L2 1exts

& Writing tasks which are related (o students’ social and cultural experience end knowledge could
muolivale students to practice,

& Teachers could design realistic tesks  such as writing noies, e-mails, filling in forms, report
writing, letter writing. preparing brief talks, writing memos and writing summaries

o Teachers' could publish students” writing in hlogs, class magazine and posters to baild their self-
efficacy wnd self csteem.

o 115 necessary Lhul teachers always provide different types ol leedback (dizect, indirect and/or
positivel w students' wriling. Positive feedback can help build self-confidence and good leeling
[or writing.

Conclusion .

From the review of the writing pedagogy that have developed over the years it is observed that the
different epproaches to teaching writing are nol competing theories; rather they are complimentary
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to each other. EFL tenchers need 1o he aware of the current trends in teaching writing and adopt
those according (o the need of the waching leaming situation. Before concluding, 10 5 necessary 1o
acknowledpe some limitations of the current paper. The paper relied solely on published lieratre
[or discussing the issues related to L2 writing pedagogy. Discossions provided only snapshots of
the theory, its application and limitations, More comprehensive studies would be reguired 1o
investigate context specific L2 writing pedagogy discussed here inthes article.
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Alice Munre's "The (Hfice' and the Crises of 3 Female Fiction
Writer
M. Mohi Uddin and Md. Mizanur BEahman®

Abstract

Alice Munra’s "The Office” covers some important aspects of the life of & writer; specifically,
Meevo by ihis shori-fiction desoribes how weiting @ a troullesome work for o woman when
whe fiaas even a formal office. This short fiction shows we that weittng can be a profession fike
that of oiler formal professions (pedagogy, research, hanking) av well ws how writing as a
professin is feugher (oo wontn compared to @ man, A male weiter can continue to weite o
fsene closing the doos, but & foaks grnesome o faws and childven it o fomale writer writes
daimg the same (Muneel). The female ficvion weiter booky an affice fo continge writine
seaoiliy feaving the family adversivy befind, ver she foces probiems in i office whar sualiy
does ot hagpen fo g man. Peaple in peneval consider writing 1o be g passion tan a
profession, but when the central claracter of this stary hooks gn office for weiting, i hiss the
faint that weiting can be a full-fedped professton too. This paper invesfigates and analvzes
fhe career of a female fiction weiter, and exploves the dimension of ceises and the wavs in
viltich she covers thent up.,

Key Words: Awpfodiorrapmin, affice, resisianee

"The (dfice” is an autobiographical short fiction as Munro hersell declarcs, "the most
straightforward sutobiographical story 1 have ever written” (qtd in Alice Munro: Wrting Her
Lives, 172). Robert Thacker, the academic authority on Alice Munro, writes: "The Office’ [is
a] story that grew directly from Munro's circumstances in 1960 or 196 L, and <o (1] offers a
precise sense of her sttuation then" (1723 Alice Munro is a widelv acclaimed shoi story
writer who frequently chooses female protagomist i her stories. Her choice of contral
characier seems to be influenced by the factor that ghe herself had witnessed the condition of
women i sputhwestern Ontario, the town where she was born and raised up. Her first-hand
expetience in Ontarin is the primary reason why she chooses female protagonist for her
slocies. As inoan interview with Stefan Asberg in Swedish Television (3TV), being
mterregated i il s important 1o tell the stories from women's perspective, Alice Munro
responds;

When | was a voung girl [ had no feeling of inferiority at all about heing a worman.
Anud this may have been because [ lived oo part of Cntario where wornen did most
of the reading, telling most of the stories, the men were cutside doing important
things, they didn’t goin for stories. So felt quite at home, (2]

WA in Enghish. Shabgatad Universily of Science and Teckmology, Sviber, Ranpladesh. Email: nsuhel email.com
Amsislanl Prafesser, Deponment of Enghsh. Shahjalal University of Science asd Techralary, Syihet, Banzladcaly,
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The condition of Ontario was quite favourable for women because there they could read and
wrile in a congental atmosphere. [n line with this, Munmo adds, ™1 never knew ghout the wiord
Feminism,” but of course 1 was a feminist" (31, Munro claims that she was not familiar with
the term "feminism.” although she was o feminist, knowing not the term, and this slatement
verifes why she chooses a female protagonist in "The Office.” The female protagonist who is
a fictiomist too in “The Office” introduces hersell ™1 write. 1s that beter? [ iy e write” (1.

[n "The Cifice,” the female fiction writer intends 1o establish her career as o writer apart from
the role as a wife-mother. Munro passed throwgh some anxious moments in Vancouver when
she composed "The Offiee.” Robert Thacker informs, "Munio makes it clear how being o
writer who is also o wife and mother 15 very different from the life of those men who write ar
work & home” (173-T4) She looks forward o her husband reserving an office to continue
wriling smoothly., She said w0 her husband, "l think | ought 1o have an office™ (1. An
mdividual office helps the protagonist unfold full polential and continue writing having been
hardly disturbed. Hardly can 2 house provide & female writer with a congenial ambience w
write in, since a house refers o such a place where people live in bt they don't feel like
having a sense of belongingness [phrasemix.com). The story thus proceeds as Tollows:
A house is all right fora man o work in. He brings his work inta the house, a place
i5 cleared for it: the house re-arranges itself as best it can arownd him. Everybody
recogniees thal his work exists. He is not expected to answer the telephone, o find
things that are lost, to see why the childeen are crving, or feed the cat. He can shin
his door. Imagine {1 swid) a mother shutting her door, and the ¢hildren knowing she
is behind it why, the very thought of it i$ outragevus o them. (1)

The female protagonist explains how a house is Favourable for weiting to o male writer. When
i man sits o work closing the door, evervone recognizes that he has works 1o do. He is not
cxpected o take care of the offapring whereas a woman rears the children and does other
family chores. In contrast, if a woman lacks door, it appears o he "outrageous” o the children
{1 Taking both sides into account, the female protagenist looks for an office, as her goal 15 10
write fiction being not troubled. Steven D Brown and Rebert W, Lenl. lwo major
psvehoanalvsts, write in the Joumal of Career Assessment, "the relation of self-efficacy 10
mterests was largely indirect via ouicome expectation and that oulcome expectations and
interest mediated the relation of self efficaey o choice goals™ (4], The writers claim that
efficiency and interest, in case of results. hold a weak relation. Efficiency becomes a non-
major fctor, and so nterest and result determine the effectiveness of career ehjective. In line
with this statement, although success is yet to be defined, the protagonist has interest in
wriling fiction. She, therefore, books an office, as o pre-requisite for establishing her weiting
carger along with accomplishing the Gamily chores.

Hesides having & good writing skill, the female Oction writer needs to fulfill some
reguirements, such s the phvsical office-space and the money o pay the rent of the alfice.
With the consent of husband, the searches of an office around her house and finally bocks
one from Malley family, She gets reassured that this time she can continee weiting with full
atention because she will remain free of family-anxiety during her writing hours, An office,
honwever, 15 not enough For a fietion writer, because it is either to be rented or w be purchased.
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In regard 10 the busic necessity of any female woter, Virginia Wooll penned down the regson
in her *A Room of One's Own':

Al T conld do was Lo offer you an opinion upon one miner peint-1 wWoman mest
Bave money and & room of her own i she 15 o write etion: and that, as vog will
see, leaves the greal problem of the true nature of woman gnd the true netere of
fiction unsalved. (4]

Woolf thinks that & female writer should meet-up two hasic requirements: money and an
mdividual room, Money will help ensure writing materials and an individual room will do a
congenial ambience. The protagonist of "The Office” renis an oflice, but she does not have
maney to pay for it. Her hushand, nevertheless, agrees 10 puy for her office as she narrates,
"Go ahead, if you can fnd one cheap enough, 15 all my husband had 10 say w this™ (21, As the
female fictionist does met have money, her husband will carrv the rent of the office.

Fiction writing is not yet established as  profession because writers can barely live on with
the honorarium they earn from fiction writing. The female profagonist assumes etion writing
o be an adentiry; hence. she rents an office 10 write Netion overcoming all odds. This
accamplished challenging task establishes Getion writing as o prolession. Corrine Bigon, o
scholar of English and Commonwealth Literature ot the University of Towlouse Jean Jaures,
Fromce and a coitic of Munro, wiiles in Theatre Advar, "[w]ith The (Mfice,” Munro offers a
variation on Virginia Woolf's essay, A Room of One's Own, as the main prolagoenist, o vnung
wile and mother who is also a wriler, rents a room in the hope of finding peace and
mspiration” (3. The female protagonist in fact does not rent an office rosm for "peace” while
“imspiration” for well writing is a fact to her, The protagonist hus peace. according (o the
marration. in ker house:

| have a houses it is pleasant and roomy end has @ view of the see it provides
appropriate places for eating and sleeping. and baving baths and conversations
with une's friends, Also [ have a garden: there 15 ne lack of space. (1

similarly, Thacker also explores,
[t]he stary speaks alse o the circomstanees of [Munee's] life after about ten years
of marmed life in Vancouver. Rhetorically, the narrator asks, ‘whet do | want an
affice for? [ have a house; it is pleasant and moomy and has a view of the sea .
there 15 no lack of space.” These details are true of the house on Lawson Avenue.
encireled by hedges and vegetation, looking dewn on Burrard Inlet. {1733

The Temale pratagonist describes the amenities of er house. She has no problem with the
space ol the rowmmn, ils landseape, and its dining. Bahee Hadaceh and Marjan Daracein, two
rescarchers, write in their acticle entitled "Similar Women's Role in Russian and Canadian
Moderm Societes: A Comparative Study of Alice Munre's Short Stories and Those of Anthon
Chekhov” thar "an elfort for gaining self-development and dentiny” drives the protagonist to
rent an office (4). An office iz the pre-requisite Tor writing, and writing is an identity of the
female protagonist. In his book Culwral Tdemity and Diaspora, Stuar Hall conueptuniizes
identity ws # "production” (1) A question may arise: the female Getion writer has an identity
that is, she is a wile and a mother; but why does she pursue another identity then? Hall aptly
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remarks, “we should think. instead, of idemity as a ‘production.’ which is never complete,
always in process, and alweys constiteted withine not outside representation”™ (15
Accordingly, the lemale protagonist is in 8 continuous process o boost wp her identity and she
keeps her contineous efforts in improving her identity.

The female protagonist tries 1o csteblish writing as an independent profession. Although she
knows il is not an easy task, she chooses this mack intentionally. Roy Suddaby and Daniel
Musio adapt eritics like Halliday etal to explain an independent profession in theis
Theoretical Perspectives uf the Professions. They refer w, from Halliday and others, "while
professions may provide seme degres ol monopolistic protection, there s a much variability
in earnings and status within professions a5 across them" {orginal falics 73 10 gives the
denotation that o profession ensures protection in association with wage and status. The
protagonist says,

And what do you write, they inquire with spirit. Fiction, 1 reply. bearing my
humiliation by this tme with ease. even a suggestion of Nippancy, which was not
always mane, and again, again, the perceplible circles ol dismay are smoothed et
by such ready and tacthal voices-which have however exhausted their stock of
consolatory phrases, and can say only, "ARH {1}

Peapie wsually think writing cannot be o prolession; henee, they ask the female fictionist what
she writes of. Bearing all humiliztion, she responds that she writes fiction, although she
doesn't expect this sort of question, the sort that incites her enthusiasm and zeal o establish
writing as an independent profession. Formal professions have some compulsions: “sign in-
sign out fime,” proper dress code, and other etiqueties, Her affice hour is unlike other offices,
“I did oot want 1o make use of my office during reguler business hours, bt dunng the
weekends and sametimes in the evening” (31, In fact, the female protagonist is o free-will
agent who does not work i the office during regular hours: rather, she works during hohidays
and in the evening when people usually finish their work as a means to establish writing us an
indepenident profession.

The female protagonist in her booked office faces a number of crises which eventually miakes
her quit frem the office. She is disturbed by the owner of the office who comes o the uilce
for an inspection, sl asks her some disturbing questions, such as who has painted and
commented above the washbagin? He sceks then on apology in the second visit, and offers her
a bunch of gifts that includes & wapol and a tree plant, In fact, offering gill 15 el o gilt atall,
heneath the serface it has an il motive-the owner of the office atemprs & physical relation
with the female protagonist. Ax she namates.

It took me some Gme w0 realize that he wald this story not simply as a piece of
possip, but as something a writer would be particularly interested 1o hear. Wriling
and lewdness had o vague delicious connectien in his mind. Gven this notion,
however, seemed so wistful, so mfantile, that it struck me as a waste of energy to
atrack it (&),

The pwner of the alfice possips with the female fiction wrter so thet he may come ¢losg o
hers Tor this, he applies tricks all he can do as he thinks writing and lewdness might have o
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close connection. Apart from lewdness, the owner seems o be excessively conscions of the
office, His unnecessary and untimely office inspection makes the writer anxious and annoved.
She pays every elfort to remain safe from this pervented person. Instead, she develops a scli-
identity that is soticeable in her dealings with the office owner. She warns the oflice vwner,
"Mr. Malley, please don't bother me about this any more. [ said i soits me, | have everything |
want. Thanks for showing me about the light" (4, The female writer requests the office owner
not toognay her in guise of asking questions aboul office equipments, The pleading the
female protagomst mukes seemingly docs not work 0 meet her crises, su she leaves the
office, Diana Sullivan Everstine and Louts Everstine, in their bnok Stearcoic Inrerventions for
Pegple in Crivis, Trauwng and Disaseer, point out what people do in a crists moment, “[a]
persen in crisis encounters a silualion or a series of situations that cause fhe person o alter his
ar her patterns af living™ (31 These critics argue thal people during a crisis moment confront
a situation that leads them o change their track, The female fictionist goes through a time
when she has to decide either she is to guit the ofTice or W endure the distarbance whereas she
follows the Former path.

The owner of the office imposes power upon his tenents. Power impositicn is one of the
prime reasons for what the female fictionist leaves the office. A doctor books the office before
the female fictionist, but he shares the same fate a5 the fictionist does, A question may arise:
what's the prablem of the docior with Mr, Malley? Me. Malley narrates, "The only trouble
was, he pave more adjustments than was Listed in the book of chiropractory. Oh, he was
adjusting right and lef" {5). The owner of the office is not assigned 10 aversee the
adjustments of the doctor, but he oversces the work of the doctor and the work of the female
writer, He can enter into the office whenever he wants to enter, The protagonist deseribes, 1
saw from the streel that the Dight was on in the room where | worked. Then [ saw him bending
over the card table. OF course. he come i at night and read what 1 had writen! (7). He can
do this unwanted thing because he has a wol-the suthority over the office, Having ihe
authority over an olTice, the owner displays the notion power relation. Michel Foucault, in his
“The Subpect and Power," defines power relation:

In effect, what defines a relationship al power s that it is a made of action which
does nel act divectly and immediately on others, Instead, it acts upon their action,
AN Achon Upon an action. o existing action or on those which may arise in the
present ur the future. (14]

Foucaultian notien of power relation 15 such that power docs not act directly: rather, it leaves
an indirect influence upon an action that comes in force al present or in future. The owner af
the office applies power upon the action of the female writer, Subsequenly, she comes o o
decision and quits the office, This decision of leaving the office can be considered 10 be an
impact of power exercised by the owner upon the getion of the Temale writer

The female protagonisl resists the impositions so far the office owner sets 0 unjustly.
Comsidening the problems at home, she decides 1o book an office for writing and she
continues her writing there. The office owner employs his best effort o bave physical contact
with her but she docs not succumb 1o the lewd owner. The owner of the office also wants her
to remain submissive e him. This time the female protagonist resists and shows disohedience
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to him. Foucaultion notion of resistance and disobedience explains, "L -] no matler how
werrifying a given system may be there always remain the possibilines ol resistanes,
disobedience and oppositional grouping” (gud. in Faubion 3340 Tt means that there migh
have heen repressive system, but resistence and disobedicnee anse whatever Lthe situation iy
be. A similar incident takes place in berween the female fictiomist and the owner of the office:
she resists by quitting the office without any surrender to the owner. When the female
letionist does not pay much attention to the owner, he sends her a notice to meet him which
she describes,

I went at ence o get it over with. He sat at his desk sumounded by abscure
evidences of his authority: be looked at me from o diglance, @8 onc who was now
compelled 1o see me in a new wnd sudly unfavourabie light; the embarrassment
which he showed seemed nat for imself, but me. (14)

The female fictionist goes W the office to resolve the matier. but the office owner’s
countenence seems unfavourable and awthoritarian what is embarrassing o the female
protagonist, The office owner adds slanting points to their discussion in order e demean th
protagonist. She fives a way to tackle the sivwation as she narrates, "imjy anger was deluyed
somehow, blocked off by a stepid incredulity. 1 only knew ennugh to gel up and walk dewn
the hall, his veice wailing atter me |0 ] | thowught-l must go™ (&), The protagonist grows
sy, although she ean't show it o the owner. To avond this circumstance she leaves the
office of the owner refusing the repeated calls. This departune from the owner's offiee appears
to be a dischadienee 1o him and indeed aoway 1o tackle the smnuation.

Although there have been sume crises, the female fictiomist stil] sees hope 10 uen rownd, Andy
Dufresne. the central character of the mavie The Shawshank Redemption, says. "Remember,
hope s 4 good thing, mayhe the best of things, and no good thing ever dies” (2:15:45-56)
The protagenist suys that hope is one of the best things that never goes in vain, The fictional
female writer exposes her hope to her husband and so her hosband affords to meet her wash ol
heing a writer. The support that this Canadian husband extends is rare in other parts of the
world. In Indian subcontinent, for example, Rokeva Shakowat's "Sulana's Dream" gives the
denotation of a society where women are pavehologieally segregated Trom men. The narvater
of “Sultana's Dream” savs, "We have no hand or voice in the management ol our social
affaiis. 1In India man is lord and master, he bas taken o himself all powers and privileges and
shut up the women in the senana” four ttalies 31 The narrator savs that women do not have
right 10 speech and decision making m India when men play the role of masters pulting the
warnen ino zenwna-four walls of the house, The ahove discussion shows that Indian women
face problems inside a hovse wheress the Canudian women, although not confined to o heose.
face problems cutside of the house. The women of both regrons, nevertheless, continue their
efforts o swrvive with dignity: thus. the narmator of “Sultana’s Dream” says,

A lion is stronger than 4 man, but it does net enable him o dominate the human
race. You have neglecied the duty vou owe to yourselves and vou have lost vour
natural vights by shutting vour eyes 1o vour 0w interests (3

Apparently, 2 Hon is more powerful in respect to its physical sirength than o man, bul it does
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not mean that the Bon possesses more power than the man, Bringing the example of 2 lion,
the narrator means that men may be strenger thian women in physical strength bul physical
strength s not the last thing to dominate in the saciety, She thinks there must lic the issue af
dutifulness through which women can achieve power. The female fictionist of the "The
Ohee” holds a similar sar of determination, "1 have not vet found snother office. [ think that
1wl oy again some day, but not vet" (101 She leaves her office being diswrbed by the
wwener, still she hopes 1o find o new office 1o continue her writing.

Alice Munro gives us a sense that Canadian sociery offers a space and scope for women.
Waomen can think of an independen career. When the protagonist of this short fiction chooses
0 he & writer, her Busband appears to be an assist in allowing her o book an office. Sill,
then: is a problen: regarding the possession of the office. Since the oifice is not owned by the
profagonist, she faces troubles created by the owner of the office. $he tackles the situstion
with ber courage and personality. Even though the female writer guits the office, she makes
na compromise with her wentity and personaling. In "The Office” Munro has specified the
erises of o Temale writer that appears rare in other fictions, When Munro writes the story in
the 'Stk writing was nol women's profession. "The Office," a funny, an ironic, and a biter
story infurms us ahout the struggle of women, cipecially when & woman siarts entering into
the professional domain of writing, The story waches us how 1o reply when people consider
women's writing is just a waste ol Hme.
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An Analytical Study of Noise Pollution at Differeni Locations of
Sylhet City by Using GIS
Jator Ahmed Limon, Md. Abu Zafor, Mohammad Sadue Miah and Mohammad
Jahiral Islam

Abstraet
This QIS based analytical stidy hay been carvied owr fo explore envisarment Jrienaly
canditions regording sound at varions lacotions of Selher it Sownd Lovel Meter (LA Iv
fakint fu ssess the noise fevel conditions and woise mapping Hus beea done wsing Geographic
finformarion Svafen (GE5) technigue. The Deparment of Envivanment (D0OE), Bangladesh
afetiderely ave considered as Gimits for the designated fond nses. A total munher of 42 avive
manitering statfons feomstercial, vesidenfivl and wived areas) are mominated jor ihe
collection af date. The waximmm rodse levels ranging bepween 80 10 394 dB (A) are recorded
i cotmerciod lfocations, N to 82,2 dB (A} in residential avegs and 82 10 98 @B £47 in niixed
areels (NG Refiteling statfons) in dhe cite. The stvdy firdy thar, the safe dismonee for mecimum
pernissible noise fevely are 31 feer 1o 73235 feer awan freow the wafse sonrce. The stafv Spgpesty
thtt the peaple’s awarcness; especially, the awarenessol drivers and using appropriate PPE
fpersanal profeciive equipment) wlong with road refated profeciions can reduce hwman health
frazarely,
Iey Words: 08 Neise, podfition, meise fevel gnd valwerabiline
Introduction
Our madern Tife depends on ezsy and cost-efTective movement ol penple. For this renson, the
number of traffic and CNG-Refueling stations are increasing day by day which are
contributing 1o noise pallution. They contribute w nosse pallution a lol. Al present noise level
m every ity of Bangladesh is in the worst conditien. Some important 1erms like A- wetghted
seale. permissible notse limit and equivalent sound level have great sipnificance, A- wei o el
scale on a sound level meter best approximates the [requency response of the human car:
DOE has sel noise pollotion contrel rules and regulation {Septemher, 20061 based on
permissible noise limit and an esumarion of the continuous sound Tevel denoted as Leg. Rapv
and Yogesh assessed noise pollution indices in the city of Kolhapur, India [1]. They hizhlizhi
zanc-wise evaluation and analysis of noise pallution indices. Sylhet is approaching 10 face 2
destruction on environment. Reguler monmoring of noise level at work pliace is also
mnpertint. The effects of excessive noise could cause a permanent loss of Memory Or @
prvehiamic disorder [2]. Extreme noise affects the hearing power of people. [ K. Asthana
andl M. Asthune emphasize on additional arrangement for noise expusure at feld [3], Noise
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has some general impuacts on health, Balashanmugam, Ramanathan, Neheukumar and
Balasubramaniyanhave assessed noise pellution in Chidambaram town [4]. They examing the
problents of reduction of individual's efficiency in hisder respective working places hecause
ol rood tratfic noise pollution i Chidembaram due o rapidly growing vehicular walfic.
Rayamaghiassessed the noise pollution in differest Hatbawesrs of Butwal City, Rupandehi,
Mepal and shows that the noise level was found 1o be higheron hathazar day as compared e
non hathazar day in all sampling sites [3].

High noise levels can produce stress and vascconsteiction. and an increased incidence of
corenary amery disease [6]. Nowse can lead to changes in one's gastrointestingl system and
gustric changes are related o weers [7]. Somwe systematic Review vn environmental noise and
annoyance {WHO pudeline) are done to ensure better aptions |8]. Excessive noise pollution
lcads to hvpertension [9], These man-made problems not only affect the adulis but alse cause
serious problems for childeen,

To aveld these situations noise level at every place should be muntaned considering DOE
parameters. There are some key sources of noise pollutivn. Muor sources of noise pallntion
are identified as horn of motor vehicle, vse of lond-speaker, industries, brick-crusher and
construction nowse [ 1],

At the present time, CNG refueling stations ave increasing with the increase of vehicle. They
produce notse (high level) along with vehicles. A study needs 10 camry on that issue and this
cuse study emphasizes on the fact whete G115 helps to get & clear view of the matter.
Objectives

The following major objectives are:

L. To assess the notse pollution level of Svihet City.

I Toidennify the vulnerabie zones considenng ditferent noise level using GIS.

3. T identify safe distance for maximum permissible nuise level for ONG reficling station,

Study Area

Assessment of noise level or sound pressure level o dB {A) (A-weighted decibels) has been
carried outl using standard Sound Level Meter, The Sound level data for different zones of the
study area including 20 CNG-Refueling station which is considered as mixed 2one because of
the presence of people. vehicles and sound of station at the same tme, 14 comimercial
locations and |0 residential locations are observed, All data inevery [ocation s aken at three
specitic fime of the day. This assessment has done by using primary data and the data is
collected in the field.
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Table 1: Distribution of noise mapping locations differentiated on land use classes with
respective GPS coprdinares (degree), Commercial arean

Land use Location Mo Location Mame GRS ¢ *‘”E‘J-'!‘-‘l‘-ff‘i
CO ROy Latsmde | Alvitwde
1 2 3 4 a5
£ Ambarkhana 245050 [ 01 8693
a2 ok hustta 24 2004 (0] RaiR
3 Rekabibaear 245004 | 5] BA23
4 Lamabaear 2. wtas [ U] Ra15
3 Talwia 2RO | 4] B634
Ch Fitumiah point (Sheikhghat) T RO [ 4] B602
C7 Zindabazar 24,8046 [ 01,8480
CH Ranchar A ROOT [ E.RTN
[ Maorpion] 243036 | Gl BTRR
Cl Shibzanj 242007 |91 E90S
1l Shobhanizhat 24 R0 T [ BLLETED
12 LUipashahar 2. BR5T | HLEE]
13 Tillaghar Zeh, sG] [ N A0T
Cl4 sahid Bazar 249069 [ 01 8611

Table 2: Distribucion of noise mapping locations differentiated on land vse classes with
respective GPS coordinates(degree), Residential area

L Location Mo Location Maine s {_':w;-r-:ln.'um-,:ﬁ
calggory Latiowde | Alitwde
1 2 3 4 5
Residential Fl Unashuahor 24 RR44 | O] BRTG
R2 Sheikhehat 24 8905 | OF K550
R3 Jalulabad H5 24 0074 |91 Bas2
R4 shaplabagch 24 B928 (9] 9003
R3 Kumarpar 24,5006 (9] BTe2
Ra Moubon (Shobhanighat) 248933 (9] KBS
7 tlojumdari 24,197 [0] 8703
fE foajalshah 248093 | 0] 8514
Ba Haghhan 24,9033 | 9] 8510
R0 Barey Bazar B/A 240002 (9] 8733
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Tahle 3: Dvistribution of noise mapping locations differentiated on land use classes with
respective GIS coordinates (degree), Mixed area

Land use
category

Location Mo

loeation Mame

CGiPS Coondinates

I_atitude

| Altide

1 2 3 4 | -

CHWG | CHG L P-1) [ Shabyalal CNG station, AkhaliaGhal, Sylhel | 249002 [ 0] 2347
Refuchngl CNG 2 (P-2) [ Morth-East staton, Sunampean Road, Pathantula, [ 249103 91831
slption [CRG 3 (P-3) [ Abmed CHNO station, Subidbazar, 249005 | o 2568
CHOG S04y alalabad CHG station, Amboakhana. 249053 [ 9L HARD
ORG5P-5) [ Mavana OO station, Chowkidekhi, 2401491 |9l 8743

CHO A (PG [Birol CHG-reluelng station, Mirabazar, 24 BO5E [ O] .8 343“
MG 7 P-Tr | Momwar OMG stanon, Bast Shihgon), 24 HUA] |0 R0
CNG B (P=2) | Surma Aute Cane, Easl Shiboong. 24805 [ 918046
CMG D (P-%9 | Surma CNG Conversion & Billing Station, Subhanighar! 24 8893 | 91, 87493
CNG 1O P=-10) M5 Bengal Goeoline & Serviving, Uposehar road] 24 8871 | 91 8808
CNG 1T P-T1) [Nayeem CNG-refueling station, Kadamioly, | 24.877 | 91,8793
CNG L2 P-1 20 Meghne CNG-relueling station, Alompur, Sylhet! 24 2745 | 9] 8035

C™G 13 O P-E 30 M5 Shabpalal (R Filling & CNG staton, Kedamioly] 24,876 | 91,8751 |

CNG 14 (P-14)

WS Abedin CNG & Filling Station, Kadamitaly,

24 BE13

918740

CHG 13 {P-15)

Clean Fuel CHG Stacion, Kadamtoly,

24,8813

91.873%

CNG L6 P-16)

Tarana CNG station, Daudpur.

24876

91,803

CWG 1T {17}

MR R Eabroan & 2onz Filling Station, Pirer Baear.

24,8724

9186512

CMG TH (- 15)

South Surma CNG Staten, DaudPur, Soutl Surma,

24,8712

Q] 80]

CMG 19 (-19)

Nivama U G-relieling stution, Pirojpor, South Surma.

14 Bodn

91,8640

CNG 20 (P-20)

DibalRarry CMG=refueling station. Modlvibozar Boad,

2d, 5660

918574

51



ol of Business, Soctelv and Soieoce Folone-8, Ootober 2008

Methodolosy
This ease study has been done by following a serics of sieps chronofogically which is shown
in the Tollowing fgure].

| shady area e lecticn
[]
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L 4

¥ »
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|
]
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Figurel: Process of the cuse study
Here, Inerpelation and mapping bas been pecformed by using AvcGls Geo-statistical Analvst
[ 111 Inverse distance weighted (W) interpolation assumes that the varizhle heing mapped
decreases ininfluense with distance fromie sampled location [12]. In geo-statistics, a semi-
variogram 15 wsed o gquantify  the  differences  between  sampled  data wvalucs
[13].Derermination of Lo amd Lmaxwhich refers to the minimum and maximum noise
level during the sample period 15 needed by using specificd cquations | 14,

2



An Anedfveiead Sy of Neive Polfasion af Drifierent Locations of Sylter Chy Be Daiig LTy

Analysis and Results
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Figure 2: Variations of noise level with distance (£.) for Shahjalal UNG Relueling siation,
Akhahaghal

Figure 2 shows thatithe masimum noise levels are 89 dB (A). 1 s clear from the Agure that
ihe noise level is decreasing with increasing dissance from CNG stalion w0 noise souree, [t's
also clear that the permissible noise level is measured at 37 feel away from noise source at
the day time. According 1o this process safe distanee is identified for the permissible foise
level was measured for the rest observation points and it is represented by Ggure 3,

#Higheat Sound level 45 (A) = Safe dscance (0 fov Peimissable Maise.
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Figure 3: Highest sound level in dB (A) and safe distance for permissible noise, from noise
SOUrCe

In figure 3, thelefi side data shows the highest sound level dB (A at variows UG refueling
station of Sylhet city for every observation poinl. Right side data shows the safe distanee (£
from noise source for permissible sound level set by the Departiment of Environment (DOE).
Some of the CNG refueling stations are located near e residential areas. As per ambicnt air
quality standords in Bangladesh, in residential areas the noise level is 53 dB in duy time und
45 dB in might hour. Each of these UNG refueling station produce greater amount of sound
ranging hetween 81-28 dB (A
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Frgure 4: Noise level in dB (A) at few residential locations af the cily for morning, aftemoon
and evening

Figure 4 is a cartographic representation of the Leq of the moming, nocn and evemng period
al the day at few residential locations, Sound level data collected from different loeations of
the study area along with scographical coordinates ablained using GPS ave plotted in ArcGIS
HLL seftware, Imerpolation (11%W) technique hus heen followed or nojse mapping. The
hoise maps are prepared for the case study area comprising of residentinl, commereiz] and
mixed roncs ICNG-Refueling stations), Noise maps show that, the noise levels range
butween 62.4 dB(A) w 801 dB (A ) detected at south-cast portion of the city in the marming,
DULS B (A) 10 822 dB (A} in the noon and 62.5 dB (A) to $0.9 dB (A) in the evening at
north side middle portion af the city, All values exceed DOE {Department of Environment),
GOB (Government of Bangladesh) standards.
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Figure 5: Hourly [moming Leg-m, noon Leg-nd evening Leg-e) A-weighted equivalent
sound Tevel in dB (A)ar few residential locations of the city

Figure 3 shows the daily average noise pollution seenarin al few residential locations ol
Sylhet City. The walues range between 54.7 dB (A} to 7.1 dB (A depicting lower and higher
limits for the period of the day.
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Figure 6: Mean noise level in diB (A) at few residential Tocations of the ¢ity (Morning, noon
pnil evening)

Fioure 6 indicates the distribution of mean noise levels at few residential locations of the ey
for day time (Tam to 9pad as per ambient air guality standards in Bangladesh. The map
shovws that major part of the residential arcas lies in A009 dB (A w 876 dB (A) and Lm-n-c
range during day sime ol the Sylhet City.
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Figure 7: Nodse level in dB (A) at fow commerciel locations of the city for the three periods
of the day (moming, afternoon and evening}

Figure 7 is & cartographic representation of the Leq of the morning, noon and evening period
ol the day at few commercial loeations, Noise maps show that, the noise levels range between
w3 dB (A) to 820 dB (A) detected at heart of the city in the morning, 84 dB (A) 1o 276 dB
{A] at west and east portion in the noon and 30.7 dB (A) to 9.4 dB [A) in the evening at
middle and west portion of the city. All values far exceed DOE and GOB standards.
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Figure 8: Howly {moming Leg-m, noon Leg-n & evening Leg-e) A-weighted cquivalent
sound level i dB (A )at few commercial locations of the city.
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Figure & shows the daily average noise pollution scenario al few commercial locations of the
Sylhet City, The values range belween 7301 dB (A) to 85.2 dB (A) depicting lower and higher
limits for the period of the day. It observed that, the values range between 813 dB (A) to Bd.4
dB (A} detected at the heart of the city such as Amborkhana, Chowkhatta, Bandar,
Zindabazar, Zithumiah point (sheikh ghat).Subhanighat and Upasohar point due (e the market
activities and traific congestion. The highest daily average values are recorded 35,2 dB (A) a1
Tillaghar which is simuated cast side of the city.
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Figure 9: Mean notse level in dB (A} at few commercial loeations of the eity {Moming, noun
& cvening)

Figure® represents the distribution of mesn noise levels at few commercial lacations of the
city for day time {Tam 1o 9pm). The map shows that, the major part of the commercial areas
sound level lies between 821 dB {A) 10 932 dB (A) The hizhest values lie hetween 8924
dB (A 0 95,16 dB (A} at the commercial areas such as Bandarbazar, Zindabazar, Tallola,
Aamhorkhana, Chowhatia.Shebhanighattpashaher and Tillaghar. This is becanse of fact that

these places are highly populated, with most of the commercial establishments, narmow and
erowded roads with all types of vehicles,
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Figure 10: Mean noise level in di (A) at few CNG-Relueling stations of the city {Maming,
nonn & cvening)
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Figure 10illestrates the distribution of mean noise levels at ONG refucling stations of the city
[ day time (Tam to 9pml as per ambient air quality standacds in Bangladesh. The map
shows thal, all observalion points contribute high noise levels which ligin hetween 674 dB
(A) o 93H dB (A) The map also indicates that, south-cast cormer and wesl side middle
portion ol the city are mare vulnerable than other part of the city. The occurrence of high
noise ereates annovance, partial dealiess and other possible naise-relzied healih risk in these
WS,
Conelusions
This paper illustrates a GIS based analyvtical study of noise pollution of some selected
commercial, residential and CWNG Refueling stations of the study area. [0 has observed that
the acceptable noise levels set by the Departmemt of Environment (DOE). Bangladesh
exceeds in every poing in the study area. The mejor Ondings of the study are:

< I commereial areas of the eity, the noise level vises from 80w 894 JB (A)

¥ I residential areas highest noise levels recorded Muctuating from 70010 82.2 dB (A

<AL few ONG Refueling stations, the highest noise level ranging from 82 1o 98 dB

(A and sale distance for muximum permissible noise level is 31 Feet to 735 feel
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L arre Llurmanry
A Contemporary Study of E-Commerce Problems and Prospects;
Digital Bangladesh Perspective
Md. Mahbobor Rahaman and Fatema Jannat Juhi’
Abstract

The world in which we are living is the world of science and teclmalogy. Humar beings are
gefiing and expecting more casy and comforialle (ife with the mivacle fonch of informotion
fechnology, Like all other sectors, the varicus forms of bustness are transferving inio an
electromic wiy The developed connivies ave already adapred ihe modeen fectmolome: b
the develaping and wnderdeveloped comntries have not adapied modern techaalogy Gl now:
Tlrongety moss of the devedaping and wnderdeveloped cowitvies are inrogdweing fnformation
aind Commemizarion Technology (TOTY i thewr varions jorms of business, Bangladesh v sifif
sirigplting fo adapt B E-commerce adapration, gravweh, development and problem salving
methads have beew identified and aralysed b this paper This paper is based on both peimon:
wtied secondary data. The sty bas jound thar vheee s slgnificant relationshiv amang user's
educationa! qualificarion, veglon and varions forms of e-commerce which was preseated as a
bivariale and partial corvelagion, The siwdy has wlss discussed the prospeces of e-commerce
in Hanglodesh and some oritical profilems which ave arisen by dov fo day ondine
trampsaciions. Finally, the study suggesss that proper steps shonled be raken by the governmen,
buasiviess organizations, regdatory organizations and ather welated parties for promoting e-
copmmerce in Bangladesh, TEM PSS 26 wnd dato modelling tools have been wsed 1o analvse
e codlecteu oo,

key Words: S-commcece, F-Commrerce. ICT, Oigival Baugladesh, M-Conpmerce, -
Crormmerse Custnmer

[. Introduction

E-commerce is one of the most uprising sectors in Bangladesh for connecting global business
in &l aspects. The modem warld has been developing with the touch of ICT. The growih of
world population in the use of internel and ICT in different sectors has reshaped the way of
commumication and demands utilization of its potentials 1o the development of trade, indusiry
and commerce all over the world.

Today's world 5 dominated by the revolution of ICT. This electronic reveluiicn in this
modern world is establishing and ensuring an easy, betier, comfortable, enjoyable and
sustuinihle way of life by using the ICT (Hossain, Al Kibria, & Bhaiyan, 20135 Now E-
commerce has become a huzeword all over the world. E-commerce is the process of
conducting all torms of business by suing the computer hardware, sofiware and computer
related all kinds of communication. In Bangladesh four types of E-Commerce farm are very
popular These are Business-lo-Business (B-2-B), Business-lo-Consumer {B-2-C), Consumer-
to-Consumer (C-2-C and another Facehook commerce | F-commerce] or sometimes Maobile

commerce (M-comunerce] (e-C AR, 2007

Leciures | MISL Nem. Husiness adisnisiansoe, Lisdmg Univeraty, Svibot Bamgladest Eamail: mahhobdamis@preail eom, w24
®A G Plolesepghy., Ldaversity of Diake Dheka, Danglecesh, e-mail: jannes 200 38w gmasl cein
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[ntemet brings the revolutionary change in the various forms of husiness all over the world
{rechinews2d com. 20061 The Intemet which explores wsing ol ¢lectronic commerce or E-
commeree by the business sector has become remendous since s inception in the world (Listing,
20 l6). In Bangladesh the development and imtiation of E-commerce ane increasing day by day by
e proper patconization of government (vingscapiive.com. 2016).

Some good nitatives have heen taken by the government of Baneladesh regarding E-comineree
operulion in recent few years. There are some fully E-commerce based companies aking pan in
their operations, There alzo some waditicnal business orgamizatons are adopling  E-conmumerce
operatinn (onbine selling of goods and services) as well s their iraditional {physically purchase by
e custommer) operaton of busingss.

The underdeveloped and developing countries must need wechnological development in searching
new market nnd making buyer and seller relanonship 1o achicve the competitivencss in the highly
competitive global macket around the world. The Tnerner can be copsidered ws the wuch bearer
which provides the opportunity to overcome the barmer of tme and place in building bayver and
seller melationship all over the world.

This paper mainly Focuses on different forms and problems of E-commerce in Bangladesh which
are being introduced now-a-days {Place B M, 20061, In Bangladesh E-commerce business is
expitnding duy by day with varouws forms. This paper tres to foces on vanous e-commerce forms,
which are Business 10 Business (H2B) Business o Consumer (B20), Consumer e Consumer
(C200 Busines: o Government (D261 Government 1o Govemment (G201 inoour country
iProgramme, 20161, Finally, this paper will draw a relatonship between internel users and E-
commerce development in Bangladesh and also some recommendations which can help o
develop the E-commerce business in Banzladesh.

2. Literwiure Review

The advancement of new lechnology has been affecting all aspeets of our dailyv Iife, as the zame
wity, The literature on E-commerce has wiroed into a key issue in the field of business neseerch. In
Bangledesh, E-commerce operation actunlly started in the vear of 1999 by some non-resident
Bangladeshi people. The kev reason why e-cummerce, especially the business-to-husiness
seoment of E-commeree, is growmg so quickly, significant impaet on investors, sales execution,
procurement. intangihles cost. distnbution costs which were deseribed in their artecle (Hog,
Bamal, & Chowdhury, 2H3)

Bangladesh has entered into 2 new era of technology in where customers can now use
authenticated web access o buy and sell different products {Ahammad, Satter; Saifullah, 2007),
{Ahmed, 2007} also present some vital paints and the futwre of E-commerce business thal may
prepare o mmplement E-commerce solutions into their daily operations. (Ohidujjaman, Hasan, &
Huda, 2013} (Alom, 2002} describes in their sesearch paper the presenl challenges of E-
commerce and = solution in Bangladesh context, They also discuss the effectivencsy of E-
commerce in financial sector of Bangladesh and economic development.

CAhmed, 2007) Suned thet Bangladeshi customers can now use authenticated web sccess o hay
and sale different products amd howe a lurge potentially for E-commerce and s related activitics.
In hus study he tries o demaonstrate the prospect and the ieee of E-commerce for those business
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organizations that may be preparing to implement E-commerce solutions into their daily activilies.

A Mukhegjee, T 8ath, (2007), (Velmorigan, 2009} stated that the most important things for E-
commerce gre appeal of the web sites, prodocts and service offering, quality of the services,
trusted seals and branding,

iFerdous & lshiingue 20031 (Lasuzzaman, Imean: Mahid; Amin 20003 evaloate the commercial
Feasthility and overall prospect of E-commeree operation of pharmaceutical industry, find out the
miun advamtages and disadvaniages of online pharmacies. identify the major challenges faced by
cnlinge phamacies and gain the lessons that ezn be faken from the experiences of Dragstore,com
te sel up onling pharmacy in Bangladesh (Company, 2006}, (Mahiuaddin 200141 described in his
study that Bangladesh has more than 2500 E-comimerce websites and | million digital buvers
overall and Stper cent of them are from Asian regional market place. He also showed that E-
commerce industry is growing af & rapid pace in Bangladesh. He also draws a conclusion in his
atudy that more ar less the bricks-und-mortal outlets are brought ine changed electronic forms
with a rapid change in their Torm of business. By searching Google, the resul regarding social
media erarketing i Dangladesh 1s found about 2130000 resulis just m 050 seeond. So g hoge
potentinlity 15 svailable in Bangladesh. ([shliague, 20027 presenied in his paper that there are
several companies in Bangladesh who are using E-commerce application o provide easier
services for their consumers. In spile of the fact, wide ranging studies on E-commerce are mot
carried out in Bangladesh and other soul Asian reeion [Trade, 2006).

In the same wov (Bakibul 20080 and (Shabidul 20000 sted that maximum researches i E-
eomnmerce have concentrated on portraying the role of concerned organizations and only a fow
teseanches were conducted in Bangladesh in the Held of E-commerce regurding its opporiunitics
and challenges in the business lund scope of Hangladesh, general perspectives. analvsis ol
conceplual framework and other traditional facters, Internel users and social medias can acl as 2
camplementary 1owards E-business as well as E-commeree in Bangladesh { Star. 200146}, (Bahaman,
2017 Mohile phone can alse be an effective element Tor promoting the c-commerce operation in
Bangladesh. The country can erente opporfunities s this will lielp both producers and customers
with supporting kand of E-commerce {Bank, 2006). This 15 only a theeretical evaluated pans of E-
commerce 1L may not he feasible by adopting it proper ICT and WCT related infrastruchare in
Rangladesh ( Tribune, 2016},
3. The Methodology and Maodel

a) Burvey Area
This study was conducted in Dhaka, Chittagong, Svlhet, Rajshiahi division (ihe highest tier of local
government systems in Bangladesh) of Bangladesh for collecting the data regarding the e-
commerce prublems in Bangladesh. Most of the e-commerce customers are enpeoing with this
Format of busingss from these four major divisions of Bangladesh.

b) Data Collectinn procedures
The data collection was collected by the way in which primary objectives full G11 by making a
struetured guestionnaine. As the respondents were aware about the questionnzire and most of them
wiere essited. So m here the study will take structured questionnare regarding [l the resexrch
abjectives, The questionnaire includes sections on-
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i, Background characteristics of the e-commerce customers and their professions e.g. region.

profession, gender. education level ete.

i, Knowledae ol e-commerce business, format of this new husiness. security, gwareness and

problems of e-commerce in Bangladesh,
Secendary dote and information have gathered by browsing of Internet, e-cab, web site of BTCL,
virions e-commeree books, e-commerce related Jounals and different vesearch papers te enhance
research with an eMcient and effective process.

¢} Sample Size and Sampling Design
Tov collect proper data 2 total number of 413 respondents was selected from various divisions of
Bangladesh, 183 respondents from Dhake, 100 from the Chinagong, 33 from Sylhet and 42 from
Rajshahi division were seleeted randomly by collecting the data.
The sample size needsd was caleulated wsing the fellowing Tl

n =71 |P{1-Pyd| “Deff

Where

n = sample siee

# = twoesided normal variant at 95% confidence interyal

I = inelicator perceninge

d = precision (Confidence level)

Dell = desizn effect
To obtain data on indicators a1 95% precision and 4.82% confidence interval, assuming o design
effect of 2.08 and the most conservative estimate of indicator percentage {30%) the minimum
required sample size 413 had required 1o get the objectives ol the research. [t was g statistically
rEpreseniatve HEIETL]'.'EL‘.

i} Respondents

The respondents were all the e-commerce customers of Dhaka, Chillagong, Svlhet and Rapshahs
division from Banglades]h.
4. Besearch Objectives
The principle objeetive of this research is w idemity how the truditional fomms ol business are
changing as clectronic forms of business in Bangladesh,
The specific objectives of this research are as follows:

2. To find out the level of development and model of e-commerce in Bangladesh,

i1, To find oul the major problems and prospects of e-commerce in Bangladesh,

iii. To provide recommendations for development of e-commerce in Bangladesh,
5, E-Commerce and Bangladesh
E-commeree is totally based on the Inernct. Information and Commumication Technology (10T
andl Telecomumunication Technology, In Bangladesh the E-commerce operalion was started n the
late of 2000 & very short sange. Some non-resudential Bangladeshis were the mam mitiators of
E-commerce operation in Bangludish (bu2<live, 20060, The world 15 changing day by day by the
influence of 10T hut Bengladesh is Jagging behind from this modern innevaton Computer and
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The BTREC findings siated that the popularity of mlemet was rising vapidly among different
subseribers in our country. Octoher 2006, the total nuimber ol intemes sehserbers was over 62,248
million, which was aroud 34,638 million in October 2005 Acconding 1o the data of BTRC, the
surthers of mobile intermnet suhsenbers have stendily increased to more than 53,045 million i
October 2006 which was 52331 million in October 2075,.0n the other hund Inlemel service
providers (ISPLWIMAX service providers and public switched telephone network {P5TN) also
saw an inerease in subscribers{ Habil, 20153,

From the BTRC data it was found that arcund 3million people subseribed to ISP and PSTM by the
end of Macel 2006 and 121,000 subseribed o Wikdax (Rov, 20161105 very great news thae each
and every vear the number ol lntemel users are increasing with a rupad ranpe.as Internet s the
main Factor lur developing of E-commerce in Hangladesh.

Fionmili=r ol si12 v boass an Bangladesh
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Figure 1; Year wise number of web sites in Bangladesh

Diata was taken from the 2002 1o 2016 regavding e-commeres in Bangladesh. Mast of the web sines
were established during 2002 40 20016 192 sies e-commerce web sites Tunched in the year of
20105 1 was shown that the beginning of e-commerce in Bangladesh was little bil slow in their
growth. But from the 200010 2015 e-commerce was boommyg in Bungladesh. From the fgure 1 it
was shown that in 2009 only eight e-commerce web site was established, m 2000, 2011,
2200320 4,2015 respectively was 89314148244, From the teble 1t was clearly shown that
the magjor development of e-commeres in Bangladesh was established in 200010 2013,

According to [TU Bangladesh have 21 million Facebook users at the end of June 2016, [t also
found that Facebook user rule is higher than the imternet user rate in Bangladesh m comparg 10
previous year, The total Facchook user is 21 million which is 163 percent higher than the mternet
user in Bangladesh (The Daily Star, 2006), Data shows that every iternet connection bas 1.6
million Facebook users, In our cowntry every E-commerce site has a Facebook page n their page
they promate their prodocts operation (Place B, M. 20153 As an E-commerce 15 an Tntemet Based
market so those are arrving in the Intemet, 15 may be customers of E-commerce,

A social media amalyties and publishing company, social bankers, provide social medi
mangement services and deep data apalytics for thousands of brands that market on Facebook,
Twitter, Googles, Linkedin, YouTube, Instagram and other social networks, They presented in
their research that people of 18-25 years ol age of Bangladesh are the major Fecebook users. O
of the tmal 2,80 million Facebook users, 1.37 million are young (18-24 vears of age) among the
Facebook members, 78 per cent are male and 22 per cent female in Bangludesh, These sites
become the part of dey 1o day activity among the young generations {Directory, I016E
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Bangladeshi people mostly use Internet and social media not only Tor Communication but also for
busingss purposes. 1's & huge potentiality of E-commerce development in Bangladesh.

In Bangladesh, e-commerce is divided into major theee parts. One is B2B which is direetly related
to business crzanization to business organization. Bangladesh Garments Manuolwclunng and
Exporters Association (BGMEA) has & web site related 1o B2H.The B2C 15 a very popular form of
c-commence in Bangladesh. Maximum e-commerce business is running on the basis of B2 From
the very begmming ol e-commerce operation in Bangladesh B2 has been getting popular form. Al
the same time the C2C e-commerce business has popularized in Bangladesh. In this form of
business all consumers are irading among theim viz online, In & very short time C20 e-cotmmence
iz getting popular all wroond e mernet users.
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Figure 2: E-commerce categorias in the contexl of Bangladesh
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Figure 3; Payment methods of e-commerce in Bangladesh
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From the launching of the Intermet usage in Bangladesh the eevaluation of E-commerce
started in the year of 2000 the user of Internet was less than |per cent of our total population.
But day by day the numbers of users are increasing with a rapid way and 1t reached negrest 10
13 percent in 2016, The expansion of E-commerce and e-business in Bangladesh is more
accelerating by the benefits of social media. Most of the E-commerce users are alsa
Facebook users. The main plaform of E-commerce in Bangladesh is Facebook. Mare than
MWper cent transgetions of E-commerce hove been done before the users visited in the
Facebook page ol that specific E-commerce company, As we see that majority of users of
Facebook. Twitter, Gooele b, LinkedIn, YouTube and Instagram are young generation § [8-25
years). E-commeree 15 a virtusl market place and their mein targeted customers are the
Internel users those who use the Internet frequently, On the other hand. In Bangladesh the
maximum fransaction of E-commerce is done by the young people. They search anyiling
from the social network mainly Facehook and also take decision [rom the Facebook 1o by
something,

According Lo the Warld Bank (report, 2006) the density of Internet users in proportion 1o
population are as like as Maldives  54.50per cent, Bhusan 39, 80per cent, Sri Lanka Alper
cenl, India 26per cent, Pakistan 18per cent. Wepal 1 7.00per cent, Bangladesh 14 40per cent,
Afghanistan 8.30per cent. The position of Bangladesh is increasing in o rapid way in
comparison with other countries of south East Asia.
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Figure 4: Internet users as percentage of tial population in Bangladesh,
Source: (World Bank, 2007

In Bangladesh the Internet vsers gol introduced in the year of 1999 From this year just
O04per cent users of Internet was in Bangladesh. Then the change of Internei wsers as
percentage of population of Bangladesh (Figure: 2) were as follow as007 percent 113
percent, (b4 percent, 016 percent.0.20 percent,0.24 percent,] percent, |80 percent.2 50
percent.d 10 pereent 370 percent .50 pereent,3 percent,6.63 percent, | 390 percent, 1441
percent respectively in the year pff 2000, 2000, 2002, 2003, 2004, 2005, 2006, 2007, 2008,
2009, 2010, 2001, 2013, 2014, 2015.In comparison with the same way the numbers of E-
commeree sie are inereasing day by dav in Bungladesh, We can see in the fizure 2 that how
the number ol Internet users gre inereasing vear by vear in Bangladesh.

i



A

-

Tortengarary Stiah of E-Comeerce Peolilemis and Praspects: Diglial Baugladesh Perspective

16%
1 A%
L3 ank! 40

14k

134,
104

A%

§6 Lk
% .
4 Sy
]
cfi N. 10
2. 50
1 nEe
o 1M,
G D DAS0.0 DL T 145D 160 F B l
= E: e T —— —

rh
NS 1000 100 FA0D 2002 2003 FOS FOGN FONG 2007 2008 Z000 FOLG A0TLE 2012 2013 2014 2015

W Inderrnes] Usoees ad eroeninge of papulabions
Fizure 3: lnternet users as percentage of population in Bungladesh

Source: {World Bank, 2017)

The warld of Internct services is running very rapidly with the help of modern Information
and Communication Technology, 1f we look ab the scenario of this data, 7390 Tweets, 748
photos sre uploaded on Instagram.2324 Skype and 1172 Tumbler posts 39094 GB af ruific
of internet 36943 searches poogle, 134180 videos viewed on YouTube 2534868 Lmails sem
anel received just in onc sceond. The rate of internet wsers in Bangladesh has pick up 2 new
milestong in the high way of Information & Commumcation Technolagy,

6.0 Major Problems of E-Commeree in Bangladesh

i1 Lack of Lesal Acceptance

There is ne proper legal support for E-commerce or online buziness sites in Bangladesh. The
government s vel inttoduced & full online or E-commeree law for promoting this sector of
husiness.

0.2 Lack of Development of IT Infrastructure

In Bangladesh anly 1440 percent of population are covered in internet access and most of the
internel users are in mobile internet users. So there is & hoge zap between the tafal number of
popelation and toetal oumber of internet users in Bengladesh due to lack of proper IT
infrastruciure.

6.3 Lack of Expert Professionals in IT

We have so many public and private universitics and they are enhancing their curmiculum on
the busis of heory and practice. But they don't improve the practical and 1T knowledge
resources in their educational institutions,

0.4 High Cost of Internet

The broad band internet costs are relatively high in Bangladesh compare 1o Asian region. The
Troed hand facilitics only cover a short range of wtal population,

6.5 High Cost of Electronic Devices

Till now in Bangladesh the price of all computers, computer peripherals and computer related
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devices are sky scraper. The cost of the electronic device and electronic matecials is a0 hizh
as the generzl people cannot afford 10 buy,

.6 Sensonal F-Commerce Business

There are so many Facebook pages in Bangladesh which are aperating as & seasvnal online
Dusiness organization. They generally sell a corain amount of products and at a certain lime
m onling is a treat in onling sector of Bangladesh.

.7 Lack of Trust on E-l'.'.'lln'lmer'-'::_'%

Trust is the most impotant factor in E-<onmerce, withoul trust E-commerce connot {lousish
in Bangladesh. Many online businesses hiee no validhty in their operation of business and
this 2 the major problem in Bangladesh.

6.8 Unavailability of Internet Services

In Bangladesh unavailability of intemet fagility is one of the major challenges for Nourishing
E-commerce operation. Though 144 percent of the population has access w the intermet bt
still the expenses and infrastructures are out of reach from the rural as well as urban peaple.

6.9 Problem in Produet Selection

Suitalle products for basic demagraphics such as age. sender and ethnicity, marker trends
sl customization of customers, buving habits. psvehalogical and geographical factors and
proper design of the products are major obstacles for E-commerce industry in Hangladesh.
6.1 Complexity in Payvment Procedure

Payment is a very fundamental issue in E-commoree. Léss user friendly, lack of
trustworthiness, complex banking svstem. difficult aceess un infernet ete are the main reasons
for not having u proper paviment procedure in Bangladesh. Thoush in PIIVELE SECLUrs vment
aggregutors like SSL Commerz is working as HUR and making E-conumerce easier,

611 Unclear Produet Delivery& Retuen Policy

On time preduct delivery and complicated return policy are stll o challenge in E-commerce.
Lacks of proper delivery time of product, infriendly attitede from parcel companies,
undefined returm policy ete, are the major return and delivery problems in Bangladesh,

1. E-=Commerce Problems and prospeets Analysis

The e-commerce business in Bangladesh has been developing day by day in varions
dimensions, Muost af the development was done when the sovernment of Bangladesh
miroduced the concept of Digial Bungladesh. Now Hangladesh 15 on the tmain of
digitalization and modemization of cogovernment, There is an analyais ol e-commernce
problems and (1 prospect on variows wity, Asurvey was conducted those who are using the ¢-
commerce and an anzlysis is done by this date. The table | has shown that IRHEE.5%) male
and 3E.3% female respondents panticipated in this survey among the 413 respondents from
the four major divisions of Bangladesh,

Table 1: Gender

| Frequency | Percent | Valid Porcent| Cumulative Percent
Walidl Mlale aR2 8.3 .5 8.5
Female 13 ils £ B 100.0
Total 413 [ 010 FILRE I ]
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Table 2: Region

Frequency | Percent | Valid Percent| Cumulative Pereent
“alid Dhaka [53 44.3 44,3 44,3
Chittegong AL S 24.2 .5
sylhier B2 20 201 nE.G
Raishaln 42 1.2 10.2 oEE
Others 5 1.2 .2 HEXA
Total 413 [ (0.0 [ (.0

From the table 2, it is shown that 183 respondents are from Dhaka division, 100 respondents
fram Chittagong division,83 respondents (rom Sylhet division 42 respondents from Rajshahi
divigion and 3 respondents from other divisions o Bangladesh

Table 3: Educational Qualification

Frequency |Percent|Valid Percent | Cumulative Percent
Valid  Uneducated to Less 5 e 1.2 [.2
than 550
S50 1w HeC |23 108 LR 310
Flomars 1o Maslers 2E] RN Gl .0
BAFhe] 1o P il 1.4 [} [0
Total 413 | 100.0 | 1000

It is shown in table 3 that most of the e-commerce customers are from the honours and
master's degree (68%) and others 123 respondents {29.8%) from the S50 amd TS Jevel,
That means most of the customers of e-commerce in Bangludesh are educated and aware of
onling and ¢-commenze.

Table 4: Profession

Frequency | Percent | Valid Percent | Cumulative Percent
valil Stueclents 220 54.7 3.7 4.7
Job Holder 3 1.7 }7.7 724
Busincssman 14 34 34 758
Hewwsewile [ [H] 232 24.2 [IEIRY

Total 413 L0000 1RO |

The prospect of e-commerce in Bangladesh are fully based on students and housewife (most
of them were from students who were mammied or completed graduation recently) It was
shown that from the table 4 that 54.7% swudents and 24.2% housewives amang 415
respondents, The next hizhest partion of c-commerce cuslomers were serviee holders [rom
private and public sectars,
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Table 5: Lack of Legal Acceptance

Freguency | Percent| Valid Percent | Cumulative Percent
Valid Srrongly Apree 123 LR R 58
Agree i T 53.5 535 B33
Moderate a9 16,7 16,7 1001
Total 413 AERL 100

The leck of legal acceplance problems of c-commerce in Bangladesh was one of the major
prablemes in Bangladesh, From the teble 5 10 owaes shown that 33.53% apreed and 29.8%
strongly agreed in this stalement.

Table 6: Lack of Development of I'T Infrastructure

Frequency | Percemt| Valid Percent | Cumulative Percent
E falid Strongly Agree | &85 455 455 255
Aot 225 3.3 3.3 [EEINE
Total 413 1000 | 1000

The lack of development of 1T 1

nfrastructure problems of ¢.commerce was one of the major

problems in Bangladesh, From the table 6 i was shown that 52.5% agreed and 245.5%
strangly agreed on this statement. That means there was a problem in the infrastructural side

of the e-commerce seclorn

Table 7: Lack of Expert Professionals in 1T

Frequency | Percent| Valid Percem | Cumulative Percent
Valid  Stongly agree 148 600 (0.0 01.0)
Agree l&1 39.0 39,0 1.0
Moderate - [ .0} 1.0 LG
Total 413 [RLARY [ CHL0D

The lack of expent professionals in I'T prohlems solving of e-commerce was the major
problem in Bangladesh. From the table 7 00 was shown that 60% agreed strongly and 39%,
agreed on this statement, It is cleared from this analysis that the [T expert and pralessional

was not available in Bangladesh.
Table 8: High Cost of Internet

Frequency | Pereent | Valid Percent| Cumulative Percent
“alid Stromgly apree [E3 d4.3 44,3 443
Apree 230 £5.7 55.7 [0
Tatal 413 [0 O

0
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High cost of intem
trying o minimize the cost ol infernel sery

strongly agreed and 35.7% agreed on this statement,

¢l E-Commerce Problems aod Prospects: Mgl Bampladendt Ferspegtive

et is still one of the problems in Bangladesh though government fas been
ice, From the thle # it was shown that 44.3%

Table %: High Cost of Electronic Devices

Freguency [ Percent| Valul Percent Cumulative Percent
Yalid Strongly agres ul [ 5.6 [9.6 196
Agree At 26.6 26.160 40,2
Moderate 153 37.0 37.0 Hil
Dnsapres a4 16,7 6.7 100,10
Total | 413 | 100 1000

The cost of electronic devices and materials are decreasing day by day but still it is one of the

most common problems m B

anglidesh o promoele e-commerce. From the table % it was

chown that 19.6% stronely agreed and 26.6% agreed, 37% moderated, 16.7% disagreed om
this statement

Table 10: Seasunal F-Commerce Busincss

| Frequency

Pervent

Walid Percent

Cuwmulative Parcent

Walid

Strongly agree
Apres
Moderan

ool

240
53

L
413

Ia e

SuLh
30

-

3

T{ARY

26
370
.4
(LAY

9.6
96,40
AINRY

One of the major problems in e-coimmerce
business. Most

business in Bangladesh is seasonul [-oommerce
af the e-commerce business in Bangladesh was based on Facebook page.

Fram the table 101t was shown that 39 8% strongly agreed and 379 ugreed that seasonal -

commerce business
Lake any action in fraud. From one side |

c-commeres bt on the other hand v can be a burden.
Table 11: Lack of Trust On E-Commerce

can reduce the trust of ooline customer because there was no legal way 1o
Leommuerce is great source of polentiality w expand

Valid Percent

Cumulative Fercent

| walid

Stromgly agree
A
Muoderate
Diiﬁgl'ﬂ:
Tatal

Frequency| Percent
&3 343

i1 EA R

23 3.

iy L )

413 FETRY

P ds
& &
B |

.
'
=

I
tad
[

L0088

44.3
71:2
6.8
TR

‘Trust is the main source of pramotion of g-commerce. From the table 11t was ahown thut
44 3% stromely agreed and 264% agrecd that lack af trasl on e-commerce business can
reduce the absence of customers in internel
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Table 12:Unavailability of Internet Services

| Frequency| Percent] Valid Percent| Cumulative Percent
Valid Strongly agree | B 208 | 203 208
Agree a9 400 404 al.?
Moderate [58 R In3 10,0
[ Total 413 [ HL.O) L0

The ynavailability of internet services was one of the problems in Bangladesl. From the able
12 1t was shown that 2008% strongly agreed and 40.9% agreed, 18.3% moderate on this

statemment.
Table 13: Problem in Produect Selection
Frequency | Percent| Valid Percent| Comulative Percent
Valid  Stronglv agree B 208 20.8 208
Agres 4 [0 [0 e
Moderate 42 oz (0.2 30
[Msagroe 9% 174 474 79.0
strongly Disagree 23 2011 2L 000
Tootal 413 1401 [ HL0)

The product selection problem of e-commerce was one of the preblems in Bangladesh bt
this problem was coped up with customers recently, Fram the table 13 i was shawn tal 2%
strongly agreed and 1% agreed, 10.2% moderate, 47.9% disapreed aml 20.1% strongly
disegreed on this statemem, That means this problem will be minimized within very short

time.
Table 14: Complexity in Payvment Procedure

Frequency | Percent| Valid Percent | Cumulative Percen
Valid — Strongly agree L4 i34 3.4 54
Agree 37 380 380 T34
tloderate L 232 232 6.6
Strongly Disagre) 14 34 1.4 | (H1.00

Tirtal 413 L0 1000

Payment procedure 15 one of the major problems in e-commerce. From the table 14 it was

shivarn that

35.4% strongly agreed and 38% sgreed, 23.2% moderote and 3 4%smonely
dizagreed on this stalement,
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Table 15: Unclear Product Delivervd Return Palicy

| Frequency | Percent| Valid Percent| Cumuolative Percent
alid Strongly agree < 354 354 334
Agree 267 bt . (G0
Toaral 413 1000 [ L0

Lnclear product delivery and retum policy 15 one of the major problems in e-commence.
Froom the tabde 13 it shown that 33.4% strongly ageeed and 64.6% agreed on this siatement,

Table 16:Which site do you visit?

Frequency | Percent| Valid Percent| Cumulative Percent
valid  B2B i |5 1.3 1.5
B2C 260 1.4 rub o 3.4
CIc 26 03 .3 722
B20 fi l.5 .5 Tin
F-commerce [0 264 6.4 (U
Tional 413 (LR REARY

The mest common gnd popular format of c-commerce was fcommeree in Bangladesh, Most
of thee customer liked w buy from the Feommerce business which s more easy and reliable,
From the table 16 5t was shown thar 6:4.4% B2C,264% of frecommerce liked 1o bay from
these formal of e-commerce.

TablelT: Comparison between region and site they visited

e
Dhaka | Chittagong| Svlhet | Rajshahi|  Others
Count | Count | Count | Count Count
Which site do you visit? BIB 2 1 il 2 ]
B2C T4 a0 71 37 4
C2C 1 | 12 4 0 0
B1G | 3 2 0 b
F-pommeree g | . f 3 it

It iz shown from the table 17 that most of the e-commerce costomers like to buy their
products from the B2C e-commerce sile because of high security and clear retum policy.
From the table 17 it is shown that ameng 413 respondents 74 from Dhaka, B0 froim
Chittugong, 71 from Sylhet and 37, from Ragshahi liked to buy from B2C site.
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Table 18: Comparison between profession and site they visited

Which site do vou visit?
BZB R2C C20 | B2G |F-commerce
Count Count | Count | Count Count
Pratession Stuglents 4 112 i | G
Job Hokder 1 il 3 2 o
Businessman, 1 13 | i i
Haousewife I 0 12 3 +
Oithers 0 il ] 1] ]

It is shown from the sable 18 that most of the e-commerce customers are students, job
holders and housewife. From the table 18 0 was shown that among 413 respondents 112
students, 61 job holder, 13 businessmen and 80 housewives ke B20 for buying onling.

Whr dq you buy from anline ¥

Feresnt

El o 1eaf Hoga aprct ol Lok s

Byl baty  Ha dil Eakpia Edasp 1o
choams SeCSn e =sFuL s kS ol
= IF Lt L Ler

Figurz & Why do yuu buy from onbine?

From the figure &, it is shown that 23.26% costomer think that there are no dilficultios in
online shopping, 19.86% say all in one roofl ] 8.87% say ensy W access, L6.64% say casy (o
By, LT say easy 1o chouse,6.08% say huge oplions in product variations and 5.19% suy
less price than traditional market. So it's clear from the data, most of the online customer
think anling 15 the best option for them m this busiest world,
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Table 18: Comparison between profession and site they visited

Do you use e-commarcae?

Ferzant

Figure T: Do vou use e-commerce?

Figure 7 presented the data regarding the usage of e-commerce in Bangladesh. Among the
respondents 46,51 % using e-commuerce 2 1.36% using sometimes inoa month,12.61% don't
use e-commerce, 12, 34% never use e-commerce and 6.98% nol inlerested in e-commerce,

The data can draw 2 conclusion that the vsers of c-commerce is increasing day by day in
Bangladesh.

Wilniels alte el e wimit?

Parzent

S

F e da

Figure &: Do vou use e-commerce?
Figure B presented the data regarding the favourite site of c-commerce by the e-commerce
customers. 05.05% customers think that B2C s the best for them.23.04% use [-

commerce,6.20% use C20,1.61% use BIB.1 453% use B2G ecommerce site, 50 the mast
popular site i Bangladesh 1= B2C and f-commgroe,
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Wiat iz the main problems of e-commerce business in Bangladesh?
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Figure 9: What are the main problems of e-commerce business in Hangladesh?

The figure represents the problems of e-commerce in Bangladesh 38.01% think tha Jiagh
cost of internet is the key problem,14,58% think high cost of [T infrastructure, 14, 22% think
high cost of electronic devices, 12.70% think lack of tust on e-commerce 685 think
ungvailability of inlernet service,.92% fhink complexity i peyment systems. 48.92% unelesr
product delivery policy and 3.76% think that lack of legal scceptance are the main prohlems
ol e-commerce in Bangladesh. So moest of the e-commerce users think cost ol internet is the
key probloms in Bangladesh
#. Recommendations
I Bangladesh E-commerce s the new dimension in our business arene. There are very fow
armanizations effering full online transactions tll now. Must of the erganizations are giving
the product and gecounting information in their web sites, Full online payment and delivery
services are not being provided by the E-commerce organizations in our country. Though
there are some technical and infrastructural problems, our E-commerce organizations are
developing in & progressive way. In this research paper there ane some recommendations thit
will ensure the real operaiional, functienal snd wide rnge use of E-commerce practices wnd
cperations which can ereate the new dimension of buginess in Bangladesh:

ez For boilding trust among the E-commerce customers sovermment should infroduce a

certification body which can centify the E-cominerce site as valid,
= Bangladesh should intraduce some real hife 11 institations and 1T baged higher degree,

Th
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= There are some special loan fcilities given by the government for exomple SME loan,
as the same way E-commerce loan may be introduced for flounishing E-comimerce

e The price of broad baml mternet service should be minimieed.

= Astrong autonomous body regarding E-commerce should be estabhished in Bangladesh

=2 Aamniversal payvment galeway for E-commerce should be so1 up,

w2 Fuoll E-commerce (all kinds of task related o e-commerce are done by the onling)
organizaticns may be inrroduced Tor long tine.

e The payment procedure of online shopping or E-commerce transactions should be need

1o ke as sunple as possible and rebable.

ro Recognized fingncial instifuions such as public or private banks should be included in
puyment procedurs as mugor way of povment or alternative way of pavment which can
help to build reliability among the e-commence cuslomers,

v Business organizations and related associations should be made saoware of the benetits of
E-commerce operations and online transactions. For this business, regulatory body
BOAMEA con play a sigmificant rale,

o Government should intriduce o new law regarding E-commeree,

w In Bangladesh E-commerce has no instilutional recognition, govermment should give
these recognitions.

o High competition among the Inlernet Service Providers (15P5) should be developed and
new 15Ps should he encouraged o come inta business specially for development al -
COMIMEree siles.

e For building wp awareness among the mass people, sovernment amd E-commerce
related organizations (e-CAR)Y should take praper steps,

8. Conclusion

Bangladesh is a potential country around the world that can be o good example for using the
[ntermet and [CT. The penetration of internct users is enough 1o sustain 2 Ul E-commerce
husiness operation in Bangladesh, though here are still some ohsiecles available for E-
commerce i Bengladesh, The major problems of c-commerce operation in Bangladesh are o
maintain the e-commerce siles properly and to create the must among the e-commerce
customers. Mainly i Bangladesh the e-commerce business has @ greal potentinlity beeanse
the maximum users of this wre the voung generation. From the analyvsis of e-commerce
market, it is proved that the tager customers al e-commerce ane young people. If any
organizlion can capture the yvoung generation and women customer, they can develop e-
commerce business, The government and e-commerce negurding body cun play o vital rale in
dieveloping the proper infrastructures of this form of business in Bangladesh. In the mission
of making digital Bangladesh. ¢-commerce con play o vital mole mm oall oot efforts, E-
commerce has limations in Bangladesh; but it can ereate a digital nation within a shorl time
frame.
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